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Abstract 

Promotional materials and an effective digital promotion strategy are key to generating 

interest in a project. They raise awareness about what it is trying to achieve, whilst 

encouraging the audience to get involved in specific activities. By doing so, they gain a 

deeper understanding of the project. This document outlines the portfolio of current and 

upcoming products from the CIVITAS SUMP-PLUS project and provides an overview of 

social media channels and website development. Prior to this, there will also be an 

introduction to the visual identity, which sits behind all digital and physical products. 
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1 Introduction 
Physical promotional materials are key to generating external interest in a project. They raise 

awareness about what it is trying to achieve, whilst encouraging the audience to get involved 

in specific activities. They are a vital part of representing projects effectively at physical 

events. 

However, these materials are of limited effectiveness if not supported by a comprehensive 

digital promotion strategy. A website is an essential communications channel for all projects, 

whilst social media has become an established communication, promotion and dissemination 

channel, whose significant importance continues to increase.  

Whilst the website acts as the digital face of the project and main information hub, social 

media enables projects to interact and share information directly with their networks. Doing 

so helps direct users to the project website and raise awareness about the project and 

related topics. Social media also gives access to the networks and communities of similar 

projects, thereby expanding project reach. An appealing visual identity sits behind all of the 

above. 

This document outlines the portfolio of promotional materials produced by CIVITAS SUMP-

PLUS so far and provides an overview of its social media channels and website 

development. Moreover, it introduces the project’s visual identity.   

 

2 Visual identity 
A new colour palette gives CIVITAS SUMP-PLUS its own fresh look, whilst still making clear 

its affiliation to the CIVITAS Initiative and the EU SUMP Platform. This allows the project to 

forge its own unique identity, whilst its wider place in the world of EU mobility projects 

remains clear. All products and materials that have and will be produced use this palette and 

associated design elements, although the exact application may vary. The colour palette is 

below and has also been made available on the Google Drive to all partners. 
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Figure 1: CIVITAS SUMP-PLUS colour palette 

3 Promotional materials 
Different products have been created to promote the project at external events, and their 

design is based on the visual identity set out above. Find more information on those already 

created below. 

 

3.1 Project (info)graphic and icons 

A series of graphics and icons have been created in relation to key elements of the project: 

the participating cites; its four key objectives; and the city laboratories (city labs). These will 

be used in various materials. It is important to note that the city lab names may still be 

subject to change.  
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Figure 2: City graphic 

Figure 3: City Lab infographic 

 

 

 

 

Figure 4: Project objectives icons 

 

3.2 Project booklet 

This booklet sets out key project information, including its objectives, details on the city labs 

(the infographic is included), outcomes, project partners, and how to engage with the project. 

The quantity of and production date for the first leaflets is not yet clear, as all project events 

have been postponed indefinitely in light of COVID-19. In the future, the booklet will be 

translated into all languages in the consortium for which partners express a need. Aside from 

English, the consortium languages are Dutch, Greek, Italian, Lithuanian, and Romanian. 

Other languages will be decided on a case-by-case basis. 
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Figure 5: Booklet inside page design 

 

 
Figure 6: Booklet backside design 

3.3 Project roll-up 

The project roll-up can be seen below. As with the leaflets, the roll-up will be translated into 

the SUMP-PLUS consortium (or other) languages where a need is expressed. The first roll-

ups will be printed according to partners’ declared needs.  
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Figure 7: SUMP-PLUS roll-up 

 

4 Digital communications 
The main digital channels for SUMP-PLUS project are its website, social media channels, 

(Twitter and LinkedIn), and e-newsletter. The website will host all content related to the 

project designed for public consumption. Social media is used to disseminate this information 

and attract users to the website. It is also used to communicate news related to other 
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CIVITAS and EU-funded sustainable mobility projects and important sustainable mobility 

news from the EU. 

 

4.1 Website 

The SUMP-PLUS website is currently in development, with its soft launch planned for 19 

June on sump-plus.eu. A landing page has been live since December 2019. It is being 

developed using Typo3, an open-source content management system, and is presented 

solely in English. As with the communication products, the website is based on the project’s 

visual identity that is unique, whilst referencing its CIVITAS and EU SUMP Platform 

affiliation.  The website will serve as the information hub for the project and host all outputs 

and public documentation. The page tree below shows how content will be organised - this 

may still be subject to change. 

 

 

The homepage will contain key information on the project, have a rotating feature item “in the 

spotlight”, give teasers on the latest news items and upcoming events, allow users to 

navigate quickly to the city lab pages, and enables quick subscription to the SUMP-PLUS 

newsletter. 

The city lab pages also received a special template given their importance to the project. 

Each sets out the objectives, scenario, anticipated outcomes, and links to the latest lab-

specific news, events and resources. In addition, a timeline on each page will capture the 

most important milestones linked to each city lab, such as news, resources, or multimedia. 

This will enable visitors to gain a comprehensive and quick overview of what each lab has 

done. There is also scope in the design for follower city links to be added later. 

About City labs  Methods  Resources News and 

events 

CityConsult 

Agency 

The 

project 

Creating SUMP 

implementation pathways 

Capacity 

building  

Publications News Landing page 

Approach Cross-sectoral health and 

mobility planning 

Governance Tools Events  

Cities Enhancing smart cities 

using SUMPS 

    

Partners SUMPs in small urban 

areas 

    

Press 

corner 

Intermodality for 

sustainable suburbs  

    

 Sustainable logistics and 

SUMPs 

    

http://handshakecycling.eu/
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Figure 8: SUMP-PLUS homepage and city lab page template 
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Aside from these two pages, a bespoke city fact file graphic was also designed for use on the 

SUMP-PLUS cities page. This captures some of the most important information on each city, 

whilst linking to the city website and social media channels. This page will give a general 

introduction to each city involved in the project, and link to their respective city labs.   

Figure 9: City fact file image 

 

4.2 Social media 

Twitter 

This account uses the handle @SUMP_PLUS_EU and disseminates news on the project 

news and sustainable mobility in other cities - https://twitter.com/SUMP_PLUS_EU. 

Concerning SUMP-PLUS, the account has live tweeted from the project general assemblies 

in Antwerp and Lucca, showcasing the mobility solutions in both cities. 

SUMP-PLUS is continuing popular weekly post series begun by SUMPs-Up, such as 

#TuesdayTransportTreat. This serves as a vehicle to post more general interesting 

sustainable mobility planning and mobility stories, thus bringing SUMP-PLUS to a wider 

audience. Significant news from fellow CIVITAS H2020 and European Commission 

sustainable mobility projects is also posted about and retweeted. Doing this reciprocally with 

other projects increases SUMP-PLUS’s profile in their networks. 

  
Figure 10: SUMP-PLUS Twitter header and status 

 

LinkedIn 

https://twitter.com/SUMP_PLUS_EU
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The project has a dedicated LinkedIn page. The content posted is similar to Twitter, although 

a more sober tone is used. The possibility of posting blogs on the LinkedIn publishing 

platform will also be explored in future.  

 
 

  

Figure 11: SUMP-Plus LinkedIn Header and Statuses 

 

4.3 E-newsletter 

SUMP-PLUS’ e-newsletter will be sent out six times over the course of the project and 

update stakeholders on key project activities, outputs and results. The template has been 

created using MailChimp. Subscriptions for the e-newsletter will be collected via the SUMP-

PLUS website. An embedded subscription form will be found at the bottom of the homepage 

and other key content pages. Users will also be able to subscribe via an icon in the website 

menu. 

 

 

 

 

https://www.linkedin.com/in/civitas-sump-plus-337961199/
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Figure 12: SUMP-PLUS InfoBrief 

The newsletter will be called the SUMP-PLUS “InfoBrief”. Each issue will have a specific 

feature focus. In the first newsletter, which is currently in production and due to be sent out in 

June 2019, this will be the COVID-19 responses of SUMP-PLUS cities.  

Otherwise, the newsletter is proposed to have the following sections (this may still change): 

 Live from the Labs – this will chronicle the top stories from each of the city labs. 

 The Toolbox – once SUMP-PLUS starts creating its varied guidance and tools, these 

will be collected in this section.  

 What’s Moving Mobility? – this will list external content from the world of mobility 

that will interest SUMP-PLUS stakeholders. This will be a mix of good reads and 

multimedia. 

 Events – this will list upcoming events or e-learning linked to SUMP-PLUS. 

 Keep up with SUMP-PLUS – this will provide links to the SUMP-PLUS social media 

accounts and website, allowing readers to instantly access other SUMP-PLUS 

content. 


